The Common Sense Census:

Media Use by Tweens and Teens, 2021

Use of screen media is up
17% for tweens and teens
since the start of

the pandemic.

Media use grew faster in the last two years than
it did in the four years prior to the pandemic.

Overall, boys use more screen media than girls.

Black and Hispanic/Latino children use screens
more than White children.

And children in higher-income households use
screens for entertainment less than children in
middle- and lower-income households.
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Watching online videos is the
favorite media activity of both
tweens and teens. @

Percent of 8- to 18-year-olds who enjoy each
activity “a lot,” 2021
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Average daily entertainment screen use,
by activity and age, 2021
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When forced to If you had to pick one site you didn’t want to live without, which would it be?**

choose, more teens
prefer YouTube over
other popular
platforms.’
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Digital Divide:
Children in higher-income
households have access to

computers at greater rates than
those in lower-income households.
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Percent of 8- to 18-year-olds with a laptop or desktop
computer in the home, 2021
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