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Methodology: The data in this report is from a nationally representative, probability-based online survey of 1,306 young 
people (age 8 to 18) in the United States. The survey was conducted from Sept. 29 through Oct. 25, 2021, by Ipsos Public 
Affairs for Common Sense Media, using Ipsos's KnowledgePanel©. The survey was offered in English or Spanish. 
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Percent of 8- to 18-year-olds with a laptop or desktop 
computer in the home, 2021

Note: “Lower” income is <$35,000; “middle” is $35,000-99,999; and “higher” is $100,000 or more.

LOWER INCOME

67%

MIDDLE INCOME

89%

HIGHER INCOME

94%
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Average daily entertainment screen use, 2021

Media use grew faster in the last two years than 

it did in the four years prior to the pandemic.

Overall, boys use more screen media than girls. 

Black and Hispanic/Latino children use screens 

more than White children. 

And children in higher-income households use 

screens for entertainment less than children in 

middle- and lower-income households.
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Total entertainment screen use per day (average)
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Note: Tweens are 8- to 12-year-olds. Teens are 13- to 18-year-olds.

Average daily entertainment screen use, 
by activity and age, 2021
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If you had to pick one site you didn’t want to live without, which would it be?**

Among tweens, percent who use social media ...

* Among the 79% of 13- to 18-year-olds who use social media and online videos at least once a week.     
** Top 5 responses

E-reading includes ebooks and online reading (articles, stories, news, etc.)
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Watching online videos is the 
favorite media activity of both 
tweens and teens.
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Percent of 8- to 18-year-olds who enjoy each 
activity “a lot,” 2021
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